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SNOW PERFORMANCE
nitrousexpress.com
Multi-pump fuel hats feature a billet 
aluminum manifold with CNC-machined 
passages. The design eliminates the need 
for hose clamps and rubber or plastic lines 
that can deteriorate and cause problems. 
The CNC-machined bodies hold the 
fuel pumps securely and feature Viton 
chemical-resistant O-rings and a leak-free 
fit. These fuel pumps are designed for a 
return-style installation only.
Contact: 888-463-2781

PERFORMANCE STEERING COMPONENTS
pscmotorsports.com
PSC’s Electric Power Steering Fluid is a 
high-performance, low-viscosity, broad 
temperature range oil for use with both 
conventional and electronic pumps, and 
is ideal for conventional, Cylinder Assist, 
or Full Hydraulic steering systems. It’s 
specially formulated to aggressively 
combat aeration, overheating, and 
oxidation.
Contact: 817-270-0102

CARBURETORS FOR CHAMPIONS
Dirt Track
Drag Race

Off Road

Oval Track
Road Course

Marine
- More Top End Power
- Broader Power-Band
- Smoother Acceleration

WWW.BRASWELL.COM
SALES@BRASWELL.COM

(520) 579-9177

MORE THAN COMPLETE CARBURETORS
Premium Parts - Engine Building Programs - Rebuild Kits

REVOLUTIONARY FLOATING FLANGE
Increased Thrust Capacity
Three Piece Design
Optimum End Play
Reduced Oil Leakage
Precise Grades

WWW.CALLIES.COM/DAIDO

WWW.DARTONSLEEVES.COM

TOLL FREE

FAX
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WILWOOD
wilwood.com
Wilwood’s XR Race-Only brake fluid 
is formulated to deliver consistent 
pedal feel. It has a dry boiling point of 
645ºF/340ºC with a proprietary blend of 
high-performance polymer electrolytes 
and borate esters. This polyglycol-ether-
based non-DOT 4 fluid combines low 
compressibility, low moisture affinity, 
and high resistance to aeration.
Contact: 805-388-1188

PRW
prw-usa.com
Platinum Series shaft-mount rocker arm 
systems come complete with everything 
needed to improve the performance 
of Mopar aftermarket wedge cylinder 
heads. The 2024 extruded aluminum 
rocker bodies incorporate silicone 
bronze bushings, roller tips, 5/16-inch 
ball adjusters, and 12-point lightweight 
locking nuts.
Contact: 888-377-9779

RADIUM ENGINEERING
radiumauto.com
Radium Engineering has expanded its 
competition fuel cell offerings to include 
a 22-gallon size. This new size features 
a flexible bladder housed in a powder-
coated aluminum outer can. Fuel 
resistant foam is included with all fuel 
cells. The fuel cell can be combined 
with Radium’s Fuel Cell Surge Tank 
(FCST) for a complete motorsports 
fueling solution.
Contact: 503-783-8850

WEDDLE INDUSTRIES
weddleindustries.com
The Weddle S4/S5 side mount starter 
bellhousing is designed to enable 
a more compact trans package 
profile. In road race applications 
utilizing an inverted trans installation, 
this bellhousing provides additional 
ground clearance. All Weddle S4/
S5 bellhousings are cast from A356 
aluminum and heat-treated to T6 
condition.
Contact: 805-562-8600
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SOCIAL STATUS
A closer look at how racing and performance industry members are 
using social media to enhance their customer service efforts.

Social media users utilize various 
platforms as a means to interact with 
businesses. When customers have 

problems with a product, need information, 
or have questions, more of them are now 
turning to direct messaging (DM) on social 
media rather than going through a website 
or phoning the company. So, in addition to 
using social media for marketing purposes, 
companies must also maintain quality 
customer service throughout their channels.

“I have been managing social media for 
about six years now, and the amount of 
people who come to social media looking 
for product information has drastically 
increased,” noted Kasey Tarnutzer of QA1, 
Lakeville, Minnesota. “A lot of people use 
it as a way to get a quick response versus 
sending an email and maybe having to 
wait a few days for a response. They want 
to get all the information they can in one 
place. While our phones still ring relatively 
consistently throughout the day, we get 
about 30–35 tech questions a day on our 
social channels.”

Over one billion messages are exchanged 
between users and businesses every 
month on Facebook Messenger, and that’s 
expected to continue to increase on all 
platforms. In recent polling, more than 
64% of people preferred to message on 
social media rather than call a business. 
And more than 70% of people expect to 
message businesses more in the future for 

customer service questions. Additionally, 
great customer service is motivation to 
recommend a brand online. So, top-notch 
“customer service on social media channels 
is essential,” Tarnutzer said.

Depending on the company resources, 
some businesses prefer to use an 
automated response to inquiries if they 
don’t have enough manpower to monitor 
DMs. An automated response typically lets 
people know that the company doesn’t 
check messages regularly and directs them 
to call or email for a quicker response, or 
get more information on their website. Other 
companies have dedicated staff to respond 
to all messages in a timely manner. Some 
utilize a combination of both. 

QA1 uses automated messages on 
Facebook outside of normal business hours 
“so the end user knows we are not available 
at that specific moment. But we respond 
as soon as we can when it’s within normal 
business hours,” Tarnutzer said. “I feel that 
you have to set some boundaries on social 
media, and people need to understand that 
we are not always readily available. During 
our business hours, we do not have any 
automated messaging. We monitor and 
respond within that day.”

What is an ideal response? First, 
when appropriate, businesses should 
always respond to inquiries. A potential 
customer who reaches out and doesn’t 
get a response can very easily take their 

business to a competitor. But simply 
responding is not enough. Response time is 
just as important.

“I would say proper response time is 
definitely within the day that they send a 
message,” Tarnutzer noted. “Taking the time 
to respond goes a long way. We do our best 
to answer all their questions in the messages 
and get them on their way to their purchase. 
I often get messages from people saying. 
‘Wow, I appreciate the fast response,’ or ‘I 
didn’t even think you guys would read this.’ 

“Having a personality and connecting with 
them is essential, too,” Tarnutzer added. 
“They need to know they aren’t talking to 
a robot. People who are monitoring social 
media channels in this industry need to be 
enthusiasts and share the passion with them 
on some level. It helps with the credibility 
and the trust they put in you when asking for 
help or recommendations.” 

Some platforms offer messaging features 
to help with timely responses or “away” 
responses in off-hours. Facebook has Away 
Messaging and Instant Replies. Instagram 
has a similar feature called Quick Replies. In 
many cases, the automated responses can 
be customized to provide a more personal 
touch.

However you decide to handle your social 
media messaging, just make sure customers 
are receiving a response, whether 
automated or otherwise. Quality customer 
service goes a long way. p






